Ko ER

EEARLE SR

IB13 FE s

1‘,‘.._‘
113K

IR YAYL.

EDITORIAL

Mainland visitors
contribute a lot to HK economy

According to the 2012 work plan of the Hong Kong Tourism Board (HKTB),
as announced yesterday, there will be some 5.5% growth in visitor arrivals this
year from last year's 41 million. For Hong Kong's tourism, visitors from Mainland

China have become the major source of tourists and growth support

It is necessary and timely for HKTB, tasked to plan, promote and supervise on
tourism, to make projections and plans. Especially, as it is well known, when
global economic recovery seems still beyond vision this year, tourism as one of
Hong Kong's four traditional economic pillars should not wait for gains without
pains by sitting there idle to wait for visitors to arrive. Instead it must strengthen
planning and go out to lure more tourists to Hong Kong. Good planning requires
grasping the current situation to see which way the wind is blowing.
Surely, we should not abandon the traditional European and American markets.
But emerging markets obviously have much greater potentials, awaiting Hong
Kong tourism practitioners to find out, approach and cultivate, so as to bring

more business opportunities and broader prospect for Hong Kong tourism.

Seeing last year's figure of 28 million visitor arrivals from the Mainland, Hong
Kong tourism sector and citizens in general must feel a world of difference
between the present and the past. Just ten or so years ago, it was still harder than
climbing up to the sky for a Mainland resident to come to Hong Kong to visit his
families or relatives. For them to come shopping here was even more like a story
in the Arabian Nights. For, at that time, most of Mainland people had very
limited incomes, so much so that even when some of them could walk across the
Lo Wu Bridge and arrive in Hong Kong, they would simply feel embarrassingly
short of money upon seeing a great variety of dazzling consumer goods on
display. But today, inside the Sogo department store in Causeway Bay, one could
often overhear (Mainland tourists say) “Wrap itup” or “Not expensive at all!

In name—brand shops in Tsim Sha Tsui and the Central, salespeople are

occupied with counting money in renminbi (RMB) everyday-+*

According to figures from the tourism industry, short-haul visitors now
mainly come from the Mainland, whose per capita spending reaches $7,000 on
average. With 28 million arrivals, Mainland visitors last year brought Hong Kong
an income of about $200 billion.

As a matter of fact, Mainland residents coming to Hong Kong for sight—seeing
or shopping in large numbers started in 2003. At that time, Hong Kong's
economy sank to its lowest ebb amid the Asian Financial Crisis and the severe
acute respiratory syndrome (SARS) epidemic. The society was in panic making it
difficult for the government to govern. It was at such a most difficult moment for
Hong Kong that the Central Government announced to gradually open the door
for Mainland residents to make individual tours to Hong Kong. To pioneering
the opening, resident in five cities including Beijing, Shanghai and Guangzhou
were the first to make individual travels to Hong Kong. Since then, the opening
has been extended to more and more cities. As a result, Mainland visitor arrivals
have grown in double—digit every year, their consumption power growing even
more dramatically. During his Hong Kong visit in August last year, Vice Premier
Li Keqiang unveiled another 36 measures to support Hong Kong, including
allowing residents in more non—first—tier cities to travel individually to Hong
Kong.
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Today, when the number of visitor arrivals from the Mainland is approaching
30 million, not only should the HKTB, relevant sectors, the two theme parks and
Ngong Ping 360 make better planning and preparations, but citizens and public
opinions also face the problem of how to view the development correctly and

adjust their mental attitude accordingly.

First of all, it is without doubt that great numbers of Mainland visitors in general
are happy during their stays in Hong Kong and get along well with Hong Kong
people. This is evident that more and more Hong Kong citizens, salespeople and
drivers are able to converse with them in Putonghua, with some citizens even
jokingly call Mainland visitors as "gods of fortune" or "our daily bread". More
importantly, with more and more Mainlanders visiting Hong Kong, the distance
between Hongkongers and Mainlanders is being narrowed, estrangement ended
and suspicion reduced. So much so that at certain occasions such as watching
together the National Day wireworks display or greeting to each other with
"Happy New Year" on the New Year countdown at Lan Kwai Fong, the once
clear—cut demarcation between Mainlanders and Hongkongers becomes

increasingly blur or even disappears.

As the saying goes that every passerby is a guest, not to mention that
Mainlanders and Hongkongers belong to one and the same family in origin.
While Hong Kong people welcome more and more Mainland visitors to come
for sight—seeing and shopping to bring in some economic benefit, all of us must
join hands to foster and promote the harmony between people in the two places
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under "one country two systems".

WORDS AND USAGE

1) See/know which way the wind blows/is blowing (idiom)— To
understand what is happening in changing circumstances and to be able to
anticipate the future. ({EEEA - FEFFTEL )

Examples: 1. Look and see which way the wind blows before you commit
yourself. 2. We studied the whole situation to see which way the wind was
blowing and decided to avoid any conflict at that time.

(2 A world of difference (between A and B) (idiom) - A lot of difference
(between A and B) ( KIZEZH )

Examples: 1. There's a world of difference between seeing a film on video and
seeing it in the cinema. 2. The rains made a world of difference to desperate
farmers.

(3) A variety of (phrase) - Many different types of things or people. ( S REZAE
)

Examples: 1. He does a variety of fitness exercises. 2. The equipment could be
sued for a variety of educational purposes.

(@) Short/long haul (idiom) — A short/long distance. (& (&) i)

Examples: 1. It's only a short haul from Hong Kong to Guangzhou. 2. They
started on the long haul back to the camp.

(5)0ne's daily bread (idiom) — The food or money that you need to live. ( £f
)

Examples: 1. I need to earn my daily bread by myself, this is why I'm working. 2.

He earns his daily bread as a tourist guide.
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Flower Market

Hark Yeung ( yeung@harkyeung.com )

The annual Chinese New Year's Eve
Bazaar, better known as the "flower
market" ( fE T ), s open now at
Victoria Park. T visited it the day before
it opened for business. The stall that
impressed me most was the one selling
balloons with words. I am not going to
copy the words here for copyrights
reasons. But the words are funny. Some
of them look like the names of bus stops.

When I was there, the owner of the
stall was talking to someone, perhaps a
journalist. "I love buses:*" he said.

His idea has a selling point. Many
people in Hong Kong are fans of buses.
Recently I travelled on a bus and heard
two secondary school students, in their
uniforms, talking about different models
of buses.

However, what really attracted me
there were the words on the balloons.
Words are free of charge. If one knows

how to use them to poke fun, one can

make people laugh. That is what visitors
in the flower market need.

For those who visit the flower market
every year, they might have noticed that,
year after year, many stalls there have
been trying hard to attract people by
ways of playing with words, especially
with the zodiac animal of the upcoming
year.

As the year to come is the year of the
dragon, the word "dragon" is everywhere
in the flower market. In China, dragon is
the symbol of imperial power. So the
word dragon is always connected with
emperors. Even the outfits of the ancient
emperors were called "dragon gowns"
(BEHT) . In the imperial days, it was a
taboo to make jokes with the word
"dragon". If some stall owners at the
flower market a little more than 100
years ago did what people do now, they
would have to face very severe

punishments.




