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Shanghai Disneyland will open for business in June. It
announced entertainment programme in advance yesterday,
kicking off a series of publicity activities. This also means this

tourism project, seen as the biggest threat to Hong Kong's tourism

industry, finally will be in full operation. Hong Kong's tourism
industry will also face a crucial test to see if it could keep its existing
advantages.

Shanghai Disneyland attracts wide attention, because it not only has the
tallest and largest Enchanted Storybook Castle and "unique" theme areas but
also is the first of its kind on the Chinese Mainland, a "colossus" that has
potential 1.3 billion customers. For Hong Kong, this is a theme park of the
same kind that can pose a most direct challenge to its advantages in tourism.
Particularly when Hong Kong's tourism industry now faces a series of
uncertain factors with the number of incoming visitors keeping dropping,
various sectors are concerned whether the opening of Shanghai Disneyland
will lure away tourists originally intending to visit Hong Kong.

In fact, given the current situation, Hong Kong's tourism industry
apparently is already on the verge of a crisis, even if the opening of Shanghai
Disneyland would not become the "last straw that breaks the camel's back".
The fact that the opening of a theme park could arouse so much attention
and concern in fact already shows from a perspective the "fragility" of Hong
Kong's tourism.

According to Travel Industry Council of Hong Kong (TICHK),
inbound visitors to Hong Kong in the whole year of 2015 will drop 1% to
2% year on year, and the total number may be less than 60 million. The
decline is slight in number but extremely extraordinary in significance,
because it is the first in 12 years since the start of the Individual Visit
Scheme in 2003 for Mainlanders to travel to Hong Kong. Some analysts
think Hong Kong's tourism industry has entered a cyclical downturn, getting
into a bad shape of chronic recession from rapid growth.

How come the number of inbound visitors to Hong Kong drops?
Objectively, there are both external and internal factors. In terms of
external factors, firstly, Mainland visitors are the most important part of
inbound visitors to Hong Kong. But nowadays all countries in the world
are making greater efforts to attract Mainland visitors, offering visa—free
entry, entry visa upon arrival and various other incentives. This diverts
Hong Kong's attraction to Mainland visitors to a great extent. As there
more choices form them, the number of Mainland visitors to Hong Kong
naturally drops. Secondly, as the Hong Kong dollar' exchange rate continues
to strengthen, the purchase power of renminbi (RMB) in Hong Kong
becomes weaker, which imperceptibly raises the threshold of coming to
spend in Hong Kong and weakens the price advantage of shopping in Hong
Kong, and hence diverts some tourists away from Hong Kong.

Compared with such external factors, however, what more severely
affect Hong Kong's tourism industry are internal factors. The aging of
tourist spots and adjustment of multi—entry visa are secondary, the worse are
the series of incidents of harassing tourists that have happened in Hong Kong
in past couple of years. The extreme "localists" have resorted to radical
means to make trouble regularly on tourist spots, so much so that tourists
were treated impolitely or even threatened violently. This has had an
extremely negative impact on Hong Kong's image as a "paradise of tourism".

Last year, there happened a case of a Mainland tourist visiting Hong being
beaten to death in Hong Kong, arousing Mainland tourists' deep antipathy
toward Hong Kong. Their "preferring Japan and Korea to Hong Kong" is a
manifestation of such mentality.

To make things worse in a bad situation, Hong Kong's tourism industry
itself not only fails to strengthen coordination and cooperation, but instead
engages in internal strife. A series of measures to protect tourists unveiled by
TICHK is strongly opposed by some insiders. Before a tourism supervision
authority is established, the situation can hardly take a turn for the
better.

No leeway left for Hong Kong's tourism industry with
upcoming challenge from Shanghai Disneyland

Beset with difficulties internally and externally and with uncertain
prospects — this is a portrait of the current Hong Kong's tourism industry
and even of the whole city's development. Consequently, the substantial
effect on Hong Kong by Shanghai Disneyland's opening might not
necessarily very significant in the short run, but compounded with
various negative factors at present in Hong Kong, its impact seems to be
incomparably enormous. Surely, Hong Kong still has many advantages,
having its own Disneyland, Ocean Park and other unique attractions.
However, if various sectors still feel content with this, keep a close eye on
the looming crisis and refuse to change their mentality, then Hong Kong's
advantages will soon become a thing of the past, bound to be far
outdistanced by Shanghai and other peripheral cities. No leeway is left for
Hong Kong's tourism industry now.
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WORDS AND USAGE

Lure sb/sth away (phrasal verb) —
To attract customers, workers, money, etc.
from another company or place.
(-~ AiERA 40513 )
Examples: 1.It's very difficult to lure talent away from Silicon
Valley.
2.Do you think we could lure her away from her
present employment?

In terms of sth (idiom) — Regarding something; concerning
something. (5 TMF )
Examples: 1.Now, in terms of your proposal, don't you think
you're asking for too much?
2.Getting laid off from his job affected him more
emotionally than in terms of the loss of income

Antipathy (noun) — A feeling of strong dislike, opposition,

or anger. (&R » JURk)

Examples: 1.Despite the deep antipathies between them, the
two sides have managed to negotiate an
agreement.

2.Declarations of racial antipathy against ethnic
muinorities will not be tolerated.

Take a turn for the better (idiom) — To start to improve;
to start to get well.
(iggF - F )
Examples: 1.Things are taking a turn for the better at my store.
I may make a profit this year.
2.We thought she was on her deathbed but now she's
taken a turn for the better.

Compound sth with (sth) (phrasal verb) —
To mix something with something else.
(H-- 5 G~ EAE—E)
Examples: 1.Can this unpleasant medicine be compounded with
something to make it palatable?
2.These are liquid soaps compounded with disinfectant.
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