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Break the oligopoly of supermarkets to protect the rights of the public
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cent year-on-year, higher than the inflation rate,

Council's supermarket price sur-
vey, the aggregate average prices
of goods in the three major super-

markets in 2022 rose by 2.1 per

and daily necessities such as staple food, edible oil
and canned food had the biggest average price in-
crease. As Hong Kong is still at the early stage of
economic recovery from the pandemic and citi-
zens' income has not yet bounced back, supermar-
ket groups should shoulder more corporate social
responsibility and tide over the difficulties together
with the public, instead of taking advantage of the
post-pandemic recovery and the disbursement of
consumption vouchers to reap the maximum prof-
it. To counter the obvious oligopoly of the super-
market sector, the Government should strengthen
the market regulation to curb monopolistic practic-
es, introduce healthy competition and protect the
interests of the grassroots.

The survey by the Consumer Council shows
that the categories of "staple food", "non-staple

food / seasoning”, "canned food" and "instant

drinks", all being daily necessities, had the biggest
average price increase, which surely added to the
heavy burden of life of the grassroots. The watch-
dog analysed the market factors of the price surge:
one factor is the international commodity market;
for instance, the Russia-Ukraine conflict led to the
price increase of sunflower oil and further resulted
in the price increase of food products. Another fac-
tor is the pandemic which made citizens cook at
home more often, thus leading to increase of de-
mand for related products. Some political parties
have even found that whenever the government
disburses the consumption vouchers, supermarkets
will take the opportunity to increase prices of their
goods.

While unable to control international commodi-
ty prices, Hong Kong, as a free port, enjoys conve-
nient trade and diversified sources of goods; there-
fore, the large supermarkets can afford to keep
prices down by widening their sources of imports.
Even in times of economic hardship, large super-
markets should take advantage of their ability to
source large volumes of goods and reduce purchas-

ing costs to keep prices stable. In particular, super-

markets should be cautious in raising prices of dai-
ly necessities that have a significant impact on the
grassroots. However, the reality is that large super-
markets are often profit-conscious and use every
means and opportunity to raise prices.

For a long time, the supermarket sector in
Hong Kong has been monopolised by a few
groups, making it difficult to create effective mar-
ket competition. According to market researcher
EuroMonitor, the two largest supermarket groups
in Hong Kong had a market share of 37.4 per
cent and 31.4 per cent respectively in 2020, to-
gether accounting for nearly 70 per cent of the ter-
ritory's market share.

What is more noteworthy is that large supermar-
ket groups in Hong Kong are often backed by de-
velopers and syndicates, which, according to some
market players, makes it easy for some syndicates
to use their own resources to secure cross-sector
monopoly, such as using their properties to facili-
tate the expansion of their supermarkets while ex-
cluding their competitors. It is against the princi-
ple of fairness in the market, and the Government

needs to confront the growing cross-sector monop-

oly that infringes the consumer rights.

The key to breaking the monopoly of supermar-
kets is for the Government to move away from
the old philosophy of "positive non-intervention"
and "big market, small government" to a clear
and explicit direction of integrating a "proactive
government” with an "efficient market". The gov-
ernment should strengthen the regulation of super-
markets' indiscriminate price hikes and inaccurate
labelling of prices, and provide more data to facili-
tate consumers to learn the different prices of com-
modities between the supermarkets and the public
markets, to make wise consumption decisions. In
the meantime, the Government can make use of
the Housing Department's advantage in managing
public housing estates to introduce more supermar-
ket operators to public housing estates, thereby in-
creasing the number of market participants. In the
long run, the Government should improve the
Competition Ordinance, strengthen the enforce-
ment powers of the Competition Commission and
use legal means to restrict monopoly, so that the
market can develop healthily and truly benefit the
public.
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Oh, I can't enjoy the cinema day offer this
Saturday. I have to work. Well, c'est la vie.
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This tiny room is not good enough for the
children, but we can't afford a better place. So, we
have to settle for it. That's life, isn't it?
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She has tried. Unluckily she is not able to find a
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His fans were disappointed when he had to
withdraw from the game due to knee injury. But
that's the way the cookie crumbles.
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Not everyone is born with a silver spoon in their
mouth. It's not fair but that's the way the cookie
crumbles.
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That's life. That's the way the cookie crumbles. i
AR > AR NI M AN L8 > i RIRA
T o ARG R - RN > B - IR
TR IS « i — iR P EM - e HIAE
ANVETE S SRR BIN > B B T —RpRai &~ ml IR
AR ~ R (R S > FORTARIE - BRI
BTSSR 55 Ju it e A > BN HTT o That's
life. WBEE ARZRAIN > Sl NI AR - IR
ATRUEIETTRY ©

4 Lina CHU
( linachu8s @ gmail.com )

- BRVEE STEM
- By

- IENE

LIPS




