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Draw on the success of Golden Week tourism to enhance the appeal

o

% AR e e ) -

T — B4 JRBUUIBA LG AR R & A iRz B ~ 4
B o R IEUT ASTE B AT AT A B RS > S
BIUTE H > &0 A 36.1 B ARASE » WP NHE%
i —F > H16.58 « (A > RUHEAE 25 —
A TR 5 it RYER ~ A B R AARRNE T L bR

IR > AR BB iR T A NE 4 S BAAR B -

LR A ARA T FE S T > 5 A AL B BRI « A
TERRE R ~ A ARHE BORA TAEARGAE HH S5 4 - 07~ IREE =)
WM BHER R - 207 BUE IS OUIBNGS - WA SIS
[ RN > R AR RS~ SRRE > LRE L
A T7 AU 2 - BURF ~ SERERZ IS A 1F BT — 3

T3 EH 202345 A 1 HEE (TER)
FERR A AR R B B o R L — e RO > Kt
I AR B - T TR SRUREARE o AT e (s T
SRR AT > I AR IRBUN ~ ERRE T ENT
IRETTIGHRE T > AiES R o ARBERE RIFSIE > 3t
WA R IR AR GE I #855 ~ FRAE5E 5 RS » DI E iRz AT
A AR IR - & A P S & 24 E
RN IS LR e - TR A5 | hrh

& FIRERG RS - M AT R A -
B2 -

AU i 2 BB A A SR N > H

WAEE - |

BB LG SIREETE ~ NAAREFBSH - a4 Rt —fUR S
B A SRR - ASCRAEAI S ~ TRIERE - A R
ANHEARR i S S AR (L TR B > N LV E R EE R, - B
fif - BRI FRERE > R EZIE (TR - Ak
PR P SCAL S HE AN B BITT > B A9 2 0 5 JRR S LR i e
S AR U B ECE UL AR - MRS LA RS
SRS A > in_E 5 S ERAY B - AHEER TS - ELFE AT 2R
TR AR RS - ZEIAMETIR ~ rPAMER AR -

Y I T OB B S ~ SO - B MRS IR
fE - B oL iU S > SRR A R A JRE S SOl
FE o EASBIR B - B A A AL
I o PESEAHENRAE AR > W | S0 A A A

B > B
AR AR A - BBl -+ R S R R

AU IR SEE A > SEFR NS » A
RIASHERE (- HE TR AE
it A R > AMREFRNE LR HER - ATRENE > fE
AHZIRFEL > AR BN T SBSEB IR

(AR

KOLAH & {H

HA—EEFHERPEALANE -

RESAEZTERNERL-—ES AR » K#tAMBEERBLET - BR

ERE R

A large number of tourists
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full resumption of normal travel after the pan-

from Chinese mainland have
travelled to Hong Kong during
the May Day Golden Week, the
first week-long holiday after the
demic, bringing buoyant market sentiments.
Hong Kong travel industry is recovering with
strong momentum, and with the concerted ef-
forts of the Government, the travel trade and oth-
er parties, the tourism market is in good order
with promising outlook. To maintain the momen-
tum, Hong Kong needs to draw on the success-
ful experiences, continue to improve its services,
address the shortage of manpower in the tourism
industry, maintain quality hospitality services,
capitalise on 1its uniqueness and strength of
East-meets-West  culture, and develop rich,
multi-cultural and in-depth tours to enhance its
charm in attracting Chinese and foreign tourists.
Mainland tourists have crowded into Hong
Kong to have fun and consume since the begin-

ning of the May Day Golden Week. According
to the latest figures released by the Immigration

Department, more than 361,000 people entered
Hong Kong through various control points on
the first day of the holiday, with mainland visi-
tors accounting for nearly half of the total, or
165,000. Canton Road, the home of luxury
brands, were crowded with shoppers, and the
Disneyland Resort and Ocean Park were filled
with parents and children from the mainland,
marking the long-awaited return of the Golden
Week tourism which brings in both people and
business.

The recent gathering of tourists in To Kwa
Wan caused great concern in the local communi-
ty. Recently, the Travel Industry Council (TIC),
the catering industry and travel agencies have
promptly introduced improvement measures, and
the police and TIC have increased the manpow-
er to maintain order. Under the supervision of
different parties, the situation has improved signif-
icantly - dissatisfaction of local citizens has ebbed
away and mainland tourists have praised Hong
Kong for its scenery and gourmet food and
would come back as individual visitors in the fu-

ture. The Government and the industry should

work together to continue to provide quality ser-
vices during the Golden Week, and develop sus-
tainable operations and monitoring mechanism
to continuously improve the reputation of the
city's tourism services, so as to get prepared to re-
ceive more tourists during the summer holiday
and the National Day Golden Week.

Hong Kong's tourism industry is at an early
stage of recovery. According to the industry, the
number of tourists during the May Day holiday
is estimated to be only 60 per cent of that before
the pandemic, and Hong Kong has the hard-
ware more than capable of receiving them. How-
ever, the industry's biggest concern is the serious
shortage of manpower, which cannot support its
speedy recovery. Consequently, the industry is re-
luctant to receive more tourists even if they visit
Hong Kong.

With elevated lifestyle and broadened hori-
zons, the new generation of mainland visitors are
now more interested in cultural tours and
in-depth tours with cultural exchanges and hu-
manistic characteristics. Many of them choose to

go on in-depth green tours to Hong Kong's rural

areas and outlying islands, such as enjoying the
sea view and seafood in Sai Kung, camping in
Pui O on Lantau Island and checking in on so-
cial media with their photos taken at the Old
Yau Ma Tei Police Station. As an international
city where Chinese and Western cultures meet,
Hong Kong has many tourist attractions that are
steeped in history. In recent years, with the com-
pletion of new cultural landmarks such as the
Hong Kong Palace Museum and the M+ Muse-
um of Visual Culture, the regular Rugby Sevens
and Art Basel Hong Kong exhibitions, Hong
Kong has become sought after by residents and
tourists from Chinese mainland and abroad.

The Government should strengthen its cooper-
ation with the tourism industry, the arts and cul-
tural sector and international organisations to or-
ganise a wide range of arts and cultural events,
develop in-depth tours featuring the city's histori-
cal and cultural heritage and natural landscapes,
and invite internet celebrities and KOLs from
around the world to visit and promote Hong
Kong, so as to polish the city's gilded signboard

as a tourism capital and attract more visitors.
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Some newly rich families like to put on the dog.
They drive expensive cars and wear branded clothes
to show off their wealth.
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He lost the election partly because he was always
putting on the dog and many people didn't like it.
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@ Kevin Cheung (CUSCS Lecturer)

5  2EY70

R E AR SE > BT put on airs and graces JME %
Btk - BEAFSE R -

He has a lot of supporters because he never puts

on airs and graces.
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Those officials often put on airs and graces. The
public isn't impressed.
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Since she had the promotion, she got too big for
her boots and offended many of her colleagues.
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The coach will not allow anyone in the team to get
too big for their boots. The player who has spoken
conceitedly is put on the bench in the next match.
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Put on the dog. Put on airs and graces. StHI A IE
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EHEEHRKE > don't get too big for your boots.
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