B - FME

20265 A 12 B(£H-) E\/%XEE'—#\

B2 [ HREE

‘@ WS E5B2E5E (XE
|y A [H—] && BT
(::7 SUHLBMEBE » T USSR T B

T 0 50— 3 o AL A
Bl 1 251 2 WG P JL RS B P A
BRI SRR 44 T R PR UCOR B [
WK | GRS -

IR > 7 4 0 4 B 9% R N A
W s FMSSAE o B IR BN A R S
BT AR A | B BB TR - A
VB T 1 R RE SO ORI T
S R O VIR IR SR T &
SALEEIE - W4 (B R A -

WORUR > A4 [H— ] WIS iR
e 02 5 ALK B SRR RHE 40 20% 14
AR AE R ) 84% » W55 A 2R 22 51 90% >
T — WU © SRT 0 15 A e g o
Bt S R I R - RRYOR -

vy

it
isd
i)
il
1]
741
%
¥
g
?

X/

Kong. Large numbers of visitors have arrived via

The mainland's Labour Day Gold-
en Week holiday has officially begun,

ushering in another wave of post-pan-

demic tourism recovery for Hong

high-speed rail as well as various land, sea and air
control points. West Kowloon High-Speed Rail
Station has been packed with travellers, while tradi-
tional shopping districts such as Canton Road have
once again displayed the city's distinctive allure as a
"shopping paradise".

At the same time, many of Hong Kong's
well-known natural attractions have been thronged
with visitors, surpassing last year's levels. The Gov-
ernment's efforts to promote the transformation of
the tourism sector and its vision of "Tourism is Ev-
erywhere" have begun to yield tangible results.
The industry must now delve more deeply into
Hong Kong's abundant natural ecology, cultural
heritage and industrial legacy, accelerate transfor-
mation and upgrading, diversify development, and
strengthen the effects of retaining visitors and
spending.

Data show that during this year's Labour Day
holiday, the number of mainland visitors to Hong
Kong is expected to reach 920,000, representing
an increase of around 20 per cent year-on-year and
accounting for approximately 84 per cent of total
incoming visitors. Hotel occupancy rates have gen-
erally reached about 90 per cent, reflecting a buoy-
ant market. However, a pressing issue remains:

some visitors are staying in Hong Kong for only a
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short period. According to available figures, many
tourists plan to remain in the city for just one or
two days before travelling on to Guangzhou, Ma-
cau and other destinations. An owner of a travel
agency has candidly admitted that the net profit
from hosting "sightseeing tours" is only half that of
traditional "shopping tours", highlighting how
short stays directly undermine revenue. The solu-
tion lies precisely in extending visitors' length of
stay through in-depth and themed travel, so as to
achieve the goal of "staying longer and spending
more".

Of particular note is that, with further improve-
ments to the transport network, a growing number
of high-spending mainland visitors are choosing to
drive to Hong Kong under the "Southbound Trav-
el for Guangdong Vehicles" scheme or to travel by
high-speed rail. While they bring considerable eco-
nomic benefits, they also raise expectations of the
city's tourism services. Iacing this new reality,
Hong Kong cannot limit itself to fulfilling visitors'
basic shopping needs; it must seize the opportunity
to accelerate the transformation of its tourism sec-
tor, using diversified and in-depth experiences to
retain visitors and inject more sustained momen-
tum into economic development.

At present, tourists' travel patterns are undergo-
ing a subtle but significant shift. Beyond "splurge
shopping", a growing number of visitors—especial-
ly from the younger generation—are showing
strong interest in Hong Kong's natural environ-

ment, historical heritage and everyday local life.
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Through deeper forms of travel, they hope to sa-
vour the city's unique character as a meeting point
of East and West. The Government's active promo-
tion of the "Tourism is Everywhere" concept, the
establishment of a Working Group on Developing
Tourist Hotspots, and the launch of the Character-
istic Local Tourism Incentive Scheme are pragmat-
ic measures that align well with this trend.

The recently popular "Kowloon Walled City: A
Cinematic Journey" and "Yau Ma Tei Police Sta-
tion: A Cinematic Journey" offer successful exam-
ples. These projects ingeniously harness Hong
Kong's historical and cultural resources, combin-
ing them with modern light and projection technol-
ogies to provide immersive experiences through
which visitors can better understand the city's his-
torical evolution. Data indicate that attendance fig-
ures and ticket sales for these exhibitions have been
encouraging, with a rising proportion of overseas
visitors—clear proof of the immense potential of
in-depth cultural tourism.

Hong Kong is endowed with uniquely rich tour-
ism resources. From the artistic ambience of the
West Kowloon Chultural District, to the mountains
and seas of its country parks, and the historical
monuments scattered across the territory, every
corner warrants deeper exploration. The industry
should make good use of these assets to develop
more niche products, such as eco-tourism, heritage
tours and industrial tourism. For instance, organic
farming and ecological experiences in the New Ter-

ritories could be further promoted, or landmarks
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Golden Week Boom Highlights Need to Accelerate Tourism Transformation and Upgrading

imbued with cinematic nostalgia—such as Chungk-
ing Mansions—could be transformed into distinc-
tive tourist attractions, offering visitors emotional
resonance and lasting memories.

Encouraging visitors to "stay a few more days"
ultimately depends on enhancing the tourism "soft-
ware". This includes improving transport links to
attractions, training guides with in-depth knowl-
edge, and developing creative co-branded mer-
chandise and ancillary products. At the same time,
Hong Kong should fully leverage its advantages of
being "backed by the motherland and connected to
the world", playing a core role in national
"multi-destination itineraries" by attracting more
international visitors to enter the Greater Bay Area
via Hong Kong.

The lively scenes witnessed during the Golden
Week are heartening, yet the path of transforma-
tion for Hong Kong's tourism industry requires
continued effort. By making full use of the various
policies supporting Hong Kong provided by the
state, safeguarding a stable and prosperous social
environment, and continually unearthing the city's
deeper appeal while upgrading service quality,
Hong Kong can build a diversified tourism ecosys-
tem. In doing so, it will further polish tourism as
one of its "golden signboards", achieve higher-qual-
ity development while integrating into the national
development strategy, and ensure that every visitor
experiences the unique charm and boundless vitali-
ty of the Pearl of the Orient.
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